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M. Zakharova 

STUDY WAYS TO ENHANCE THE QUALITY  

OF THE EXTREME PARK IN PERM 

To achieve the quality of the urban environment to explore the needs of its 

immediate customers, which are the residents. The citizens are the best experts on 

the urban environment, because they know its problems from within and are inter-

ested in solving them. Identifying opinion of the residents in the design process can 

be done in various ways, one of which is a survey. 

Keywords: survey, park, public space, extreme sports, public participation. 
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